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The Top

10 Lip
Products
On Amazon

Lips are a $330 million business
on Amazon - and themes like
product bundling and the
growth of lip stains are driving it,
per Market Defense.

BY NOOR LOBAD

If there was any doubt as to whether The
Estée Lauder Cos.’ gradual Amazon pivot
was paying off, consider that within less
than a year of becoming the first Lauder
brand to sell on Amazon, Clinique has

the platform’s single most-purchased lip
product.

Data from Market Defense shows that
Clinique’s Almost Lipstick in shade Black
Honey nets nearly $600,000 in average
monthly revenue, logging an estimated
$8 million in sales since debuting on the
platform in March 2024.

Originally launched in 1971, the plummy-
sheer lip product saw a pandemic-era
surge among Gen Z and Millennial
consumers thanks to TikTok, and even
while offerings in the lip category have
continued to proliferate since, momentum
for Black Honey has maintained.

“It shows the Clinique launch was
a success in terms of accessing a new
customer that was clearly anxiously
awaiting the brand’s arrival on Amazon,”
said Vanessa Kuykendall, chief engagement
officer at Market Defense. Overall, Amazon
nets roughly $330 million in total lip
product sales, with lipstick leading the
charge, closely followed by lip glosses.

Case in point: the number-two lip
product on Amazon is a $35 clear plumping
lip gloss from City Lips, a cult-favorite
product when it debuted in the early
2000s which also sells at Macy’s. “City Lips
was kind of the ‘viral’ product before viral
was a thing,” Kuykendall said.

As it happens, virality is a key success
driver for other brands on the ranking
— namely Sacheu and Wonderskin, both
known for their TikTok-loved, peel-off lip
stains.

“The Amazon customer is really
looking for those long-lasting, waterproof,
transfer-proof claims in their searches,”
said Kuykendall, adding that “lip stain”
has become the number-two lip-related
search term on the platform (following only
“makeup®).

While searches for lip stains specifically
tend not to be brand-specific (“the
consumer is still browsing that category;
they want to know all the players,”
Kuykendall said), 33 of the top 50 lip-
related searches on Amazon are branded,
indicating “consumers are very focused
and actively searching for the brands they
already know.”

Summer Fridays, Eos, E.Lf. Cosmetics,
Laura Geller and Laneige, all of which sell
directly on Amazon, are among the top
brand-specific searches on the platform.

Rimmel, a top performer for its lip liners,
has benefited from a bundling-focused
strategy. “You might go to a drug store to
buy a one-off Rimmel liner, but come to
Amazon to buy two or three together and
that’s great for the brand because they
get a higher average order value, and also
introduce the customer to new shades.”

The top 10 lip products sold on Amazon

during the last month and their estimated
monthly revenue, per Market Defense.

Clinique Almost
Lipstick, Black Honey
Average price: $25

Monthly revenue:
$577,200 (estimated)

City Beauty City Lips

Clear Plumping Gloss
Price: $33.32

Monthly revenue: $488,904

Wonderskin Wonder
Blading Lip Stain,
Whimsical

Price: $22

Monthly revenue: $444,686

Sacheu Lip Liner
Stay-N, Core Bundle
Price: $28.16

Monthly revenue: $307,281

Rimmel Lasting Finish
8HR Lip Liner, 850
Underground (3-pack)
Price: $27.62

Monthly revenue: $295,975

Rimmel Lasting
Finish 8HR Lip Liner,
110 Spice (3-pack)
Price: $27.67

Monthly revenue: $292,305
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Sacheu Lip Liner
Stay-N, Pinked

Price: $11.54

Monthly revenue: $241,416

Sacheu Lip Liner
Stay-N, Muah-ve
Price: $11

Monthly revenue: $230,076

Wonderskin Wonder
Blading Lip Stain,
Romance

Price: $22

Monthly revenue: $224,686

Wonderskin Wonder
Blading Lip Stain, Xoxo
Price: $22

Monthly revenue: $224,664

JINNN([ A WWD

The Rhode
Mirror.

Mirror
Moment

With new launches from
Rhode, Merit and more, mirror
compacts have emerged as the
"It" beauty accessory du jour.

BYNOOR LOBAD

Though small in size they may be,
mirror compacts are having a big
moment.

The accessories — which have risen
as gifting and “What’s in My Bag”
TikTok video staples — are seeing new
popularity as brands like Hailey Bieber’s
Rhode, Merit and more launch their own
offerings in the category.

In fact, combined Google Search and
TikTok views data from Spate indicates
interest in compact mirrors has grown
more than 70 percent versus last year,
receiving roughly 333,000 weekly
TikTok views and 33,000 monthly
Google searches.

While the trend is dominated on
Google by the OG — Chanel’s $45 Miroir
Double Facettes — on TikTok, the top
branded hashtags alongside the trend
are #Rhode and #Refy.

And no wonder: Hailey Bieber
introduced her sleek metal Rhode
Mirror on Jan. 30 for $24 alongside her
buzzy Peptide Lip Shape lip liners, also
$24 each. The liners offer a creamy
finish intended for hydrating wear and
thus, depending on desired intensity,
reapplication throughout the day (enter
the mirror).

Merit, too, launched a second limited-
edition mirror compact earlier this
month in collaboration with sustainable
jewelry brand Completedworks.
Available for free with Merit orders over
$125 or for $38 on the Completedworks
website, the launch follows a previous
earrings collaboration between the two
brands in December.

“Doing your routine on-the-go has
always been part of our brand language,”
said Merit’s chief marketing officer Aila
Morin, harkening to the “five-minute
morning routine” ethos the brand
launched with in 2020. “Intentional,
high-quality design that’s also functional
is part of our brand DNA.”

Indeed, Merit is a routine player in the
beauty merch game — from its signature
makeup bag, which even underwent a
makeover in 2023 courtesy of Proenza
Schouler, to a limited-edition gold lighter
case and other offerings that balance
function and Merit’s signature design.

While Refy’s $15 stainless steel compact
mirror launched a year ago, momentum
for it has remained steady on TikTok
since, while Diptyque’s Ovale Pocket
Mirror — adorned with seashell fragments
— also saw a holiday-timed surge.

Suffice it to say, what’s old — mirror
compacts are nothing new after all — is
being refreshed as brands bring a wave of
new takes to the category that, on some
level, offer a similar status-symbol appeal.

Merit x Completedworks
compact mirror.




